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Total

Men

Women

18-49

50+

Men Under 50

Men 50+

A great deal A moderate amount A little Not at all

Black men have an extremely high sense of shared fate with other Black people. This is true across the spectrum of 
Black men, even the ones who don’t frequently participate in elections 
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Q18. How much of what happens to other Black people in this country do you think will also affect your life?

Q19. I know it is a long way off, but if the November 2024 election for president were held today, for whom would you vote? 

66%

60%

12%

9%

8%

10%

13%

20%

Total

Men

Kamala Harris Undecided 3rd party Trump



% Total

Men 
Under 50 Men 50+

17% 23%

13% 17%

9% 5%

5% 16%

9% 6%

7% 3%

4% 6%

1% 8%

Perceptions that voting makes a difference and can get the country back on track are primary drivers of Black voters’ 
sense of motivation
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Q13. In a few words, please explain why you chose your level of motivation

18%

12%

9%

7%

7%

6%

6%

4%

My vote makes a difference/my voice
matters

Need to change the country/get the country
back on track

Do not like the candidates/need more
qualified candidates/do not agree with their

policies

Getting Trump out of office/Republicans
can't win

Need new leadership/right candidate/new
Government

High level of motivation/motivated to
vote/politically active

To save the democracy/preserve our
rights/freedom

Voting is a right/a civic responsibility/duty

“I don’t care about Trump, I 
didn’t even notice when he 
was in office. My hood didn’t 
get any worse under Trump or 
any better under Obama” 

- Young Black man

“It to the point where now 
when I hear a politician 
promise something I just be 
like yeah all right” 

- Black man age 30



Focus on the economy with Black men. Learn the barriers to economic success and position civic engagement as a 
way to remove barriers

Q15. What do you think are the most important issues facing the country today? Please select 
the top three (3) [BLACK MEN]

78%

60%

50%

40%

Economic issues

Issues of crime and public safety

Issues of access to healthcare

Abortion issues

Q16. Given your answer [on the most important issues facing the country], which specific issue 
would you say concerns you the most?

Q17. Since last month, in your opinion, are economic conditions in the country getting better, staying 
the same, or getting worse? [BLACK MEN]

45%

43%

12%

Getting worse Stayed the same

Men 
Under 50

Men 
50+

Men

Getting 
Worse 51% 34% 45%

Getting 
Better 10% 15% 12%

35%

20%

10%

7%

7%

6%

5%

3%

The cost of living (housing, rent, mortgage)

The cost of goods (gas, groceries etc)

Mass shooting

The criminal justice system

Lack of access to abortion

The lack of good-paying jobs

Illegal entry from the southern border

General shootings in my neighborhood

Messaging suggestions 

1.   Connect Black men to the economic progress BEFORE asking 
them for their votes: (Click here messing)
2.   Talk about Black men gaining, not a government spending
3.   Wealth creation, not poverty reduction

Important questions to answer before talking to Black 
voters:

1.What progress resonates?
2.What values resonate?
3.What are the barriers to access of progress



56%

41%

31%

17%

14%

14%

11%

11%

9%

9%

7%

Local network news (ABC, NBC, FOX, CBS)

Social media (combined)

Cable news like MSNBC and CNN

Facebook

Instagram

TikTok

Cable news like FOXNEWS

Local newspapers

X, formerly known as Twitter

Radio news

National newspapers

Social media has eclipsed TV for younger Black voters as a source of news. Younger Black voters report relying on Facebook, Instagram, TikTok, 
and X for news at nearly double the rate of TV news – and over 70% of those age 18-34 are spending multiple hours on the platforms per day
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Q25. What are your main sources of information and news? Please select the two (2) sources of information and news you rely o n the most.

Top 2% (All Black voters) <50 50+ Men

43% 71% 53%

60% 18% 40%

22% 43% 32%

22% 11% 17%

23% 4% 15%

21% 4% 9%

11% 12% 12%

8% 15% 12%

15% 2% 13%

7% 11% 11%

6% 9% 10%



43%

38%

31%

29%

24%

25%

14%

13%

13%

10%

Local network news (ABC, NBC, FOX, CBS)

Cable news like MSNBC and CNN

Local newspapers

National newspapers

Radio news

Cable news like FOXNEWS

Facebook

Instagram

TikTok

X, formerly known as Twitter

Even among younger voters and those who report using social media as a main source of news, only around two-in-ten have a lot of 
trust that social media provides news that is accurate and free of misinformation
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Q29. How much do you trust each of the following sources of news to be accurate and free of misinformation? For each one, please rate how much you trust that source on a scale of 0 to 10, where 0 means 
you do not trust it at all, 5 means you somewhat trust it, and 10 means you trust it a lot.

A Lot of Trust (8-10) % across All Black voters Men Women Non-college College+

42% 44% 42% 46%

36% 39% 35% 45%

34% 29% 30% 34%

30% 29% 27% 36%

28% 22% 23% 29%

26% 24% 26% 21%

16% 13% 14% 15%

16% 11% 12% 15%

14% 13% 14% 12%

14% 8% 10% 12%



Use Black business leaders as a way to cut through the noise of a highly mistrustful internet environment
8

MESSENGER

Black men totals (Totals)

32%

19%

14%

13%

16%

18%

14%

11%

6%

10%

7%

5%

6%

5%

0%

6%

Black business leaders

Federal elected officials

State elected officials

Economists

Local elected officials

Small business leaders

Labor unions

Friends and family

Women business leaders

Community labor activists

Economics professor

Head of economic department at a business school

Fortune 500 CEOs

Celebrities

Someone else

Not sure

Black 
Women

30%

21%

19%

13%

11%

8%

10%

11%

14%

11%

6%

5%

4%

4%

1%

12%
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Challenges 

1

2

Black men and young Black voters are less motivated 
to participate in the 2024 election

Strategic Guidance

Focus on connecting them with them on the issues that matter most to 
them

Focus on connecting them to the progress before asking them to 
participate in the civic process

Focus primary economic messages on housing costs, particularly renting 
cost (over 54% of Black voters are renters)
• Connect their turnout to the fight to reclaim an economy that protects renters
• Secondary economic messages can lean into gas, groceries and lowering everyday costs

Though the concept of “the economy” can be 
amorphous, Black voters are communicating 
economic pain
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Evidence of progress > Goal > Contrast > Future

• Evidence of progress: ….Because of Black people’s votes in 2020 
legislators were able to secure child tax credits that reduced Black 
poverty by 50%...

• Goal: ….We wanted to make those child tax credits permanent..  
• Contrast:… But extremist politicians stopped that from happening…
• Goal: …With your vote this year, we will get it done

Get the messenger right and put the message where it belongs

Black cynics do not believe promises of politicians, 
even the ones they like
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